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On Behalf of E Pluribus Unum, Embold Research 
conducted  a poll of registered voters across the 
southeastern United States to continue efforts 
to track the evolving economic, political, and 
social realities of Southern voters.

METHODOLOGY
Survey n=2,918 white, Black, and 
Hispanic registered voters in 
thirteen southern states, from 
December 6-24, 2024

Respondents were recruited via 
dynamic online sampling to obtain a 
sample reflective of the population. 

Post-stratification performed on 
age, gender, race/ethnicity, 
education, region, and 2024 
presidential vote. 

The modeled margin of error is 2.7%



SAMPLE OVERVIEW

53% Women
47% Men

1% Other

25% 18-34
23% 35-49
25% 50-64

26% 65+

40% Democrat
51% Republican

9% Independent

62% White
20% Black
15% Hispanic

4% Other

5% Alabama 4% Kentucky       5% South Carolina 1% West Virginia
2% Arkansas 4% Louisiana       6% Tennessee
20% Florida 3% Mississippi       22% Texas
10% Georgia 9% North Carolina   8% Virginia



KEY FINDINGS
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The newest iteration of the 
"Survey of the South” 
continues to prove that the 
social and political realities of 
southern voters are deeply 
complicated, and often tied to 
generational, partisan, and 
racial/ethnic identity.

Southern voters tend to 
feel accepted and valued 
by their communities. At 
the same time, there is an 
undercurrent of fear 
about expressing differing 
beliefs.

Southern voters display 
high trust in their 
communities when it comes 
to information. However, the 
more intimate these ties, 
the less likely they are to be 
with people of other races or 
ethnicities.

Voters across the board 
continue to express 
economic stress, either at 
a personal or communal 
level, with housing 
affordability being a focal 
point for many.

In a highly politicized 
environment, Trump’s 
reelection is a highly divisive 
event. The one unifying 
sentiment is that his second 
term is likely to create 
further division.



COMMUNITY AND SENSE OF

BELONGING



While many Southern residents feel positively toward 
their communities, the relationship between individual 
and community remains complicated.
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There are key racial and ethnic differences when it 
comes to perceptions of a person’s value in their 
community.
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While wider social circles of Southern voters tend to be diverse, 
the more intimate the connection, the less likely respondents 
have multiple connections outside of their race or ethnicity.
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While wider social circles of Southern voters tend to be diverse, 
the more intimate the connection, the less likely respondents 
have multiple connections outside of their race or ethnicity.
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CORE VALUES AND

BELIEFS



Religion, or faith, emerges as a central aspect of the personal 
identity of Southern voters. 
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When it comes to key values, Southerners are divided on which 
ones are the most important for maintaining strong 
communities.
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PERCEPTIONS OF SYSTEMIC

BARRIERS
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Southern voters 
consider the cost of 
housing and rent to be 
one of the most 
central challenges 
facing their 
communities.



Southerners identify cost of living as the most 
significant barrier to accessing economic opportunity.
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When assessing the groups of people who are being “left 
behind,” respondents from marginalized identity groups are 
most likely to say that their communities are the ones being 
forgotten.
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When asked about their personal financial situation, education, 
and career, Southerners in roughly equal proportions say they 
are either, better off, worse off, or about the same as those 
around them on a local, state, and national level.
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“I feel that I have made decisions that make me better off in these situations.” - Woman, 35 to 49, Black, 
Strong Democrat, SC

“Based on my community, I think I am doing better financially than others based solely on my 
employment status and industry. The problem is, I feel like I am barely keeping my head above water.” - 
Man, 35-49, Black, Independent lean Democrat,LA

“I feel better off than many, but living paycheck to paycheck without being able to get ahead like the rich 
making our laws.” -Woman, 50 to 64, white, Strong Democrat, WV

“I'm much worse off because I'm surrounded by baby boomers who 1)have 80% of the wealth, 2) own 
90% of the property, 3) refuse to retire and give up higher paying jobs 4) charge out the f[***] a[**] for 
rent because "they earned it"” -Man, 35 to 49, white, Strong Democrat, AL 



Majorities of southern voters hold the mindset that 
some people will be left behind.
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There exists a clear racial and ethnic division in how voters 
believe the country works and will work moving forward.
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Southerners are divided on the presence of diversity, equity, 
and inclusion (DEI) programs in higher education spaces.
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CIVIC AND POLITICAL

ENGAGEMENT



Southerners report 
high rates of civic 
engagement in the 
past year, with the 
most common civic 
action being voting.
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Respondents identify two central barriers that prevent 
individuals from being effective in making change in 
their communities.
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“The idea that what we do on a personal level will not have a big impact [on the] big picture. It feels hopeless. 
Getting people to care and set time aside from their personal/daily responsibilities” -Woman, 18 to 34, Hispanic, 
Strong Democrat, VA

“Any sense of community we may have had naturally was beaten out of us, replaced with dangerous rugged 
individualism. people believe they dont [sic] need community and or cannot count on others. people are worked 
so hard they have no energy to spare.” - Woman, 50-64, Black, Strong Democrat, FL

Lack of time or motivation:

Apathy and lack of empathy:

“Not having enough time to research things because we have to spend so much time working to afford basic 
necessities” -Woman, 35 to 49, Hispanic, Weak Democrat, GA

“People refuse to get involved. They sit back and want others to do instead.” -Woman, 50 to 64, white, Independent 
lean Republican, AL



On a systemic level, respondents overwhelmingly point 
to organizational and government corruption as a 
central barrier to change.
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“Paid for politicians keep individuals out of the process and  too many hoops to jump through for 
organizations to participate.” -Woman, 65+, white, Weak Republican, GA

“The federal government, mainstream media pushing agendas that don't agree with 90% of the 
population” -Man, 50 to 64, Hispanic, Pure Independent, GA

“Lack of education in what exactly they are voting for/against.  Single issue voters who don't take 
the time to educate themselves about the candidates or all the issues.  Social media allowing 
foreign interference in our elections, lack of caring on the behalf of the voters and a lack of 
integrity on behalf of the candidates.” -Woman, 50 to 64, white, Strong Democrat, TN

“This country was built on racism. Where one skin color gets you privileges and any other skin 
color doesn't.” -Woman, 50-64, Black, Strong Democrat, NC



A significant portion of Southerners report often discussing 
politics with like-minded people, but when it comes to 
approaching more difficult topics or opposing viewpoints, the 
frequency drops off significantly.
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The frequency of these types of discussions varies 
significantly across ideological and racial/ethnic lines.

26



POST-ELECTION PERCEPTIONS OF DEMOCRACY

AND POLITICS
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Few Southern 
voters believe 
that democracy 
is currently 
working in the 
United States.



When asked to describe what democracy means, 
respondents were roughly divided across three central 
ideas.
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Freedom and liberty

Majority rule and equal representation

Working for all, not the few

“Democracy should mean that each citizen has a voice in matters that affect them. In a Democracy, every 
citizen should be treated Equally, Equitably and Fairly regardless of their ethnicity or socioeconomic 
status.” - Man, 50-64, Black, Strong Democrat, MS

“Freedom to do what I want without government interference” - Man, 65+, Hispanic, Independent lean 
Republican, TX

“Democracy to me means Power to the People, not the government. It means We The People are the 
BOSSES and those we elect are our employees.” - Man, 65+, white, Strong Republican, SC



Government 
accountability and 
the reduction of 
special interests in 
politics rise to the 
top as the most 
important aspects 
of maintaining a 
healthy 
democracy.
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Southern voters 
feel a wide array 
of emotions in 
the face of the 
2024 
presidential 
election results. 
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Large portions of 
Southern voters 
believe that their 
personal lives, 
communities, 
and states will be 
at least 
somewhat - if not 
largely - affected 
by the outcome of 
the 2024 election.
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Southerners believe that their financial situation will be 
one of the top areas in their life most affected by 
Trump’s reelection.
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Despite some positive emotions arising from Trump’s 
reelection, few voters believe that his return to office will 
bring people together.
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TRUSTED SOURCES AND ACCESS TO

INFORMATION



Southern voters 
display high 
trust in their 
close circles 
when it comes 
to providing 
news and 
information. 
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In the case where trusted sources conflict, the most 
common reaction for Southern voters is to rely on 
personal research into the topic.
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“Whoever has either more details/ stronger information, OR whoever has actual verifiable 
information that they can back up with sources” - Woman,  18-34, Hispanic, Pure 
Independent, TX

“I research trusted sites, and consider who has a more accurate news history.” - Woman, 65+, 
strong Democrat, Hispanic/Latino, TX

“Intuition” - Man, 50 to 64, white, Strong Democrat, NC

“I trust what the Bible says. I am discerning in my news media intake.” - Woman, 50 to 64, 
white, Strong Republican, MS



Personal 
experience 
creates the most 
profound 
influence on 
voters’ opinions 
on social issues.
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Southerners get their 
news from a variety of 
sources, but significant 
portions rely on social 
media and local news 
outlets. 
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40

When it comes to the types of channels people use to access 
news, voters largely rely on online news and social media 
sources.



CONCLUSION

This most recent iteration of the Survey of the South seeks to continue to provide rich and relevant 
data about the realities of Southern Americans. This research has demonstrated that Southern 
voters continue to perceive and interact with their communities in nuanced ways, and that these 
perceptions are often connected to voters’  racial/ethnic, gender, and partisan identity. 

As E Pluribus Unum continues its work to address long standing systemic racial and economic 
barriers in the South, this research proves instrumental in: 1) revealing how Southern voters 
perceive and experience these barriers, 2) developing pertinent strategies to further positive 
community change, especially in diverse communities, and 3) identifying key demographic groups 
who serve as messengers or catalysts within their communities. 



Fast. Accurate. Affordable.
About Embold Research

All of our surveys are completed online, but we do not use panels! We recruit new participants for every 
poll using targeted online advertisements on websites and social media platforms, and using SMS 
text-to-web. 

In addition to custom polling, we offer:
• Magnify AI targeting (custom modeling) 
• Voices qualitative research (in-depth interviews and text-based chats)
• ReSpark Renewable energy project viability and tracking (standardized and cost-effective polling)

Embold Research is the nonpartisan unit of Change Research, founded in 2017 with the mission of 
improving American democracy by making public opinion insights more accessible to forward-thinking 
leaders in all sectors of society. We are a team of pollsters, engineers, data scientists, and communications 
professionals. Our team brings expertise in methodological innovation, research design, public opinion, 
and strategic consulting.

Who We Are

Our Unique 
Approach

Our Products



MAGNIFY AI 
TARGETING

Magnify AI Targeting allows you to 
turn the results from this poll into 
action. 

Avoid wasting money and time 

trying to target the wrong people

Target voters in both big and small 

geographies

Find the exact individuals who belong to 

your target audience

Maximize Resources In Reach

Identify

Magnify AI Targeting combines the latest AI 
and Change’s database of 250M data points to 
build custom targeting scores with as few as 
500 survey responses. Magnify achieves better 
accuracy polling 500 respondents than the 
industry standard of 1,500 respondents. 

Target your ads, mail and field to 

your target audience

Contact

https://www.canva.com/design/DAFrt5rpnnA/qeWxUMMRAQsRb5ofhbp0GQ/watch?utm_content=DAFrt5rpnnA&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink


VOICES IDIS
Voices IDIs allow you to more deeply understand how to 
communicate with your audience. 

We recruit directly from your 
survey, so we ensure we are 

speaking to precisely the 
correct audience.

On-Target
Since participants are already 

recruited, we can complete your 
IDIs in a matter of days. 

Fast
IDIs allow us to unpack the why 

and create messages that 
achieve maximum impact.

Dig Deep



THANK YOU
QUESTIONS?


